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Exporters: Get a big tick for your products
Products grown, made or designed in New Zealand are in demand worldwide. A FernMark Licence is the
government-registered trade mark  that shows customers around the world that yours is a Kiwi product and they
can buy it with confidence.

Subscribe to our newsletter

Sign up to the business.govt.nz monthly newsletter to stay up to date with law changes and other news for
business from across government.

Subscribe form

Email required Enter your email address

You must enable JavaScript to submit this form

Sign up now

Customers around the globe want to know that premium products are safe and authentic. Research has shown
that overseas consumers are drawn to products from New Zealand, and believe these products will be cleaner,
purer, and held to higher standards than those produced in many other countries.

You can tap into these beliefs — and leverage the power of Brand NZ — by applying to get the Government’s
FernMark tick of approval on all of your export products.

To be eligible, your business must be:

exporting for at least 12 months
GST registered in New Zealand
largely Kiwi-owned, with a substantial level of New Zealand governance
employing full-time workers in New Zealand
following all New Zealand laws and relevant regulations
of good character and repute.

Apply for a FernMark Licence (external link) (http://www.fernmark.nzstory.govt.nz/apply-online) — FernMark

Free marketing resources (external link) (http://www.nzstory.govt.nz/) — New Zealand Story

Country of origin
Each product to be licensed must meet minimum requirements of being made, grown, or designed in New
Zealand.

It’s a trade mark that gives instant country-of-origin recognition, and shows customers that you, the producer,
embody New Zealand values of kaitiaki (guardianship of the environment), integrity and ingenuity.

Free government support and services (/how-to-grow/getting-government-grants/free-government-support-and-
services/)

Questions to ask yourself before exporting (/how-to-grow/importing-and-exporting/questions-to-ask-yourself-
before-exporting/)

You can display this trade mark and your licensee number on approved export
products.
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Customers can use this number — or the optional QR code — to look up your business and find out more about its
products on the FernMark Licence Programme website.

Case study

Adding the FernMark on your products

Zealong — a successful FernMark licensee — now prints the FernMark on all its packaging, giving customers the
ability to trace Zealong tea back to New Zealand.

"We applied because we wanted a symbol that represents what it means to be New Zealand made,” says Kong.

“Using the FernMark is another way we can build credibility. I believe the fern in general has instant recognition to
New Zealand. But the FernMark is more of a government approval and that’s useful for us, particularly when
exporting in Asia.”

Vote Form

Do you export goods or services overseas?

We would like to know more about the people who use our site. This will help us continue to develop useful
tools and content to save our customers time and money.

 Yes
 No

Vote

Rating form

How useful did you find this article?

Rate this

 1 Star
 2 Star
 3 Star
 4 Star
 5 Star

Additional comments

Submit

Related content

More  More

(/compliance-matters/)

Use this tool to find out which laws apply to you and your business — and save valuable time.

(/compliance-matters/)
Start your search
(/compliance-matters/)

When to think about intellectual property

(/risks-and-operations/intellectual-property-protection/when-to-consider-intellectual-property/#e1986)
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(/risks-and-operations/intellectual-property-protection/when-to-consider-intellectual-property/#e1986)
Find out more
(/risks-and-operations/intellectual-property-protection/when-to-consider-intellectual-property/#e1986)

Know your stats

(/getting-started/taking-the-first-steps/how-to-research-your-market-and-competitors/#e162)

Understanding the right numbers is key to growing your business — get tips on what to look for and how to use
stats.

(/getting-started/taking-the-first-steps/how-to-research-your-market-and-competitors/#e162)
Watch now
(/getting-started/taking-the-first-steps/how-to-research-your-market-and-competitors/#e162)

Are you ready to expand?

(/how-to-grow/importing-and-exporting/international-market-research/)

Researching international markets is the key element in developing successful international marketing strategies.

(/how-to-grow/importing-and-exporting/international-market-research/)
Find out more
(/how-to-grow/importing-and-exporting/international-market-research/)
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